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ABSTRACT

This research examines image, service quality and price to customer loyalty through
satisfaction. The type of research used is causal associative research with quantitative research.
The sample is 215 respondents who are Tiki customers at the Kebon Jeruk counter by using a
non probability sampling technique. The data analysis used is descriptive analysis and path
analysis.

The results of the study indicate that: the brand image variable is direct and significant to
the variable customer satisfaction; service quality variables received directly and significantly on
customer satisfaction variables; price variables received directly and significantly on customer
satisfaction; variable customer satisfaction is welcomed directly and significantly towards
customer loyalty; significant trademark image variable on customer loyalty; service quality
variables have a significant influence on customer loyalty; price variable has a significant
influence on customer loyalty. Thus, get Tiki to continue to improve and adjust the brand image,
service quality and price. This will increase customer satisfaction and make customersloyal.
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